To Infinity and Beyond: The Potential of The Media
‘You know what I think? I think that schools work hard at convincing that you that you aren’t smart. Before I got to school I loved books.  I remember my mom reading me the dinosaur books all the time. I couldn’t get enough of them. Then school starts and not one dinosaur book. There are all these ‘See Jane run,’ ‘See Dick run.’ I remember always praying I could go to the school library where they had dinosaur books. You can’t tell me that they can’t teach a kid to read with dinosaurs.’ 

Research participant, Nagle, 1999, p.178

Children have agency (control) in the construction of their own imaginations … They appropriate cultural material to participate in and explore their worlds, especially through narrative play and story. Their attraction to particular media programs and films suggests that they find in that material compelling and powerful images. 

Anne Haas Dyson, Writing Superheroes, Teachers College press, ISBN 0807736392 

Interpreting any children’s programme – and perhaps particularly one aimed at a very young audience – is fraught with difficulties. As adults we are not the intended audience; and as such there is a significant risk of ‘misreading’, taking things too literally, or simply lapsing into pretentiousness. …. Spotting the intertextual references and symbolic associations, or alternatively ‘hunting the stereotypes’, are easy games to play; but they tell us very little about how children themselves interpret and relate to what they watch.

David Buckingham, Small Screens, Television for children, Continuum Books, 2002, p58

Following Saturday’s course, at pre-school today we put hard hats, etc with the bricks and none of the bricks disappeared or ended up on the floor as they usually do.  There was a lot of conversation from the children on Bob the Builder and the difference it made was incredible.  We are going to put a Fat Controller by the train set next time.

Playgroup Leader, Southend on Sea 

I may not have yet learned to love Darth Vader, but I have had to come to accept that he is important to at least 50% of the population in my classroom.

Vivian Gussin Paley, Boys and Girls, Superheroes in the dolls corner. 

University of Chicago Press  ISBN 0226644928
The notion that we read to find ourselves is not new: but it must be recognised that we can find ourselves not only in literary texts but also in those produced by other more technological means. The potential for this increases almost on a daily basis. My daughter’s current enthusiasm for inhabiting the world of Spyro the Dragon on her Playstation is no less valuable than if she chose to read Jason and the Argonauts or The Labours of Hercules, or any other tale of triumph over adversity – for that is what Spyro the Dragon is, albeit a story told in a different medium, and with a different voice. We need to pay heed to these voices. We need to listen to them and the way that manipulate narrative, in the same way that we listen to each other manipulate the stories in our lives and of our lives. We need to find words analogous with ‘literature’ to describe televisual and computer texts of quality, so that we can sufficiently recognize their contribution to the intellectual and emotional growth, both of ourselves and of our children.

Helen Bromley, The Power of Story, in Small Screens, edited by David Buckingham. 

Several Good Reasons for Bringing Media Literacies into the Learning Environment.

1. Children do not have to cast off the identity of home and community as soon as they enter the world of education. Seeing evidence of familiar narratives reassures children, and makes them feel at home. 

2. Using media texts can provide motivation for literacy. Motivation is a key ingredient if literacy learning is to be effective. Literacy needs to look exciting and inviting. The best motivation for all learners is intrinsic motivation. This is closely related to the interest that children have in activities that are presented to them in the classroom.  

3. We can use popular culture to build bridges with texts that have traditionally been seen to be valuable. Being able to make links between a variety of text types in this way is empowering for children, and allows them to bring prior knowledge to the tasks of understanding new narratives. 

4. We can use popular media texts to help children become critically literate. Their media diet is far more varied than we could ever have imagined, and is rapidly changing. They have expertise in texts that we can only begin to comprehend. We can provide a forum for debate and discussion, and can create opportunities for the children to be the teachers, and for us to be the taught. 
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